The Dr. Phillips Center for the Performing Arts 


VICE PRESIDENT, PROGRAMMING & EDUCATION
Reports to: President
Supervises: Programming & Education Departments

Position Summary
The Dr. Phillips Center for the Performing Arts opens in October 2014 in Orlando, Florida. This represents a defining moment for Central Florida, where a new dimension of innovation, inclusiveness, engagement, collaboration and excellence comes to life for the region. We are actively seeking an individual with the experience, passion and dedication to help create this mission driven center of excellence and transform it into a cultural living room that strengthens community ownership; encourages participation and inspires innovation. 
 
The position requires an entrepreneurial spirit, as the candidate will be responsible for establishing, planning, implementing and overseeing the Center’s programming, education and performance related policies and procedures.  Curate diverse programming, manage all artist contract negotiations, and participate in all show settlements as needed.  This position will also be responsible for the cultivation and maintenance of a variety of relationships including local, regional, national and international arts organizations.  This position will establish relationships with artists, producers, other presenters, booking agents and networks. 

Essential Job Functions

       I.     Programming/Booking 

        Develop booking policies 

        Manage bookings, from deal and contract negotiation to show settlement, for all Center-presented performances and series including Broadway (manage Broadway co-presenting relationship, if any).

        Oversee the booking/rental calendar for The Center.

        Work with the VP of Marketing in the successful management of all sales and marketing functions as they relate to The Center’s product lines and institutional objectives, including the evaluation of all Center programs and series for audience appeal, value to community, and contribution to mission.

        Set ticket prices for all series, including subscriptions and single tickets in close coordination with Marketing Department.

        Work with the VP’s of Development and Marketing to fulfill corporate sponsors’ and key donor expectations.

        Maintain a presence at performances, especially opening nights and special events associated with individual productions.

1. Education Department
        Work with the Director of Education to develop programs to meet the mission of the Dr. Phillips Center.  

        Create programs that enhance the appreciation and understanding of the performing arts, that work to integrate the performing arts into the curriculum of the classroom, that help teachers use the arts to teach tradition subjects, that help students learn to be creative and think out of the box. 

        Work with Director of Education Philanthropy and the Director of Education to create programs that will attract educational funders.

        Support all efforts for educational funding.

        Have a creative and entrepreneurial programmatic bent for educational programs

        Create programs with multi-disciplined performing arts opportunities:  theater, dance, music of all genres, etc.

1. Event Oversight/Facility Use
        Develop and oversee advance planning and preparation for all Center-presented events and partnerships, including coordination with production staff, box office and front-of-house staff.

        Liaison with VP of Operations and IT Director to establish and maintain facility use technology and tracking systems.

        Serve as a resource during union contract negotiations (IATSE, AF of M, etc.).

        Maintain contracts with ASCAP, BMI and other music licensing entities.

        Develop and manage historical recordkeeping systems for all Center presentations.

1. Community Development/Outreach 
        Work closely with Director of Education to identify and facilitate education and community opportunities with Center-presented artists and groups.

        Actively solicit new opportunities for joint programming with resident and other community arts organizations.

1. Management Responsibilities
        Effectively hire, train, develop, and appraise direct reports 

        Lead departmental budgeting and financial planning processes and ensure accurate execution and management, including detailed budget preparation and execution for all Center-presented or produced programs and special events.

        Serve as key programming liaison with various local, regional and national organizations including Association of Performing Arts Presenters, Florida presenters Network, Broadway League and others.

        Attend meetings of the Board of Trustees and serve as staff liaison with related Board committees as requested by the President.

        Participate in regular senior staff meetings convened by the President.

        Complete and oversee assigned areas of the strategic plan.

        Maintain standards of professionalism for the organization in the areas of confidentiality, teamwork, timely and effective communications, enforcement of company policies, and standards of customer service.

        Participate in an annual performance review process. 

        Other duties as assigned.


Required Competencies
        Significant track record in presenting and/or producing live performing arts events; demonstrated accountability for financial outcomes.

        Knowledge of industry practice and ability to curate programming as part of larger institutional mission.

        Highly developed written and verbal communication skills, interpersonal skills, planning and organizational skills.

        The ability to adapt to change.

        The ability to work effectively with a variety of personalities and successfully communicate with all levels of the organization.

        The ability to lead effective project teams in achieving goals.

        The ability to respond promptly and effectively to issues from patrons, arts organizations, and industry partners.

        Advanced computer skills, including database, scheduling and presentation software. 

        Demonstrated experience and ability to lead and supervise a major arts education initiative.


Education and Experience Requested
        Ten years or more experience in performing arts programming, scheduling, and evaluation.

        A minimum of a Bachelor’s degree, preferably in an arts-related field. 

        Experience developing and/or launching programmatic initiatives for a new organization a plus.

        Working knowledge, experience, and ongoing relationships with industry, agents, and performing arts centers and organizations throughout the country.

        Demonstrated financial performance and management expertise in live performance-related profit and loss environment.




